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Where are we? CENTAVR

MEDIA

\V IMS Nov 11t- 4 months to 315t Oct
e
/( ) » Momentum building

— Underlying revenues +6%
CENTAUR — Paid—for content revenues +20%
— Events revenues returned to growth
MEDIA
P Outlook increasingly positive
— Deferred revenues +17%

— ACV across digital subscriptions +32%
— Annualised procurement & efficiency savings of £1m




2014 - What i1s Centaur Media ?
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Marketing Week Live
29-30 April | Olympia Central | London
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employee
HBIIE fits

V

&)

CENTAVR

HOMEBUILDING
 RENOVATING
SHOW Anghan ]
FAS
BEAUT

MV

marketingweek.com
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Centaur Media: inspires and enables CENTAVR

MEDIA

» Expert content and insight
» Engaging events

» Smart digital technology
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Centaur Media: inspires and enables CENTAVR

MEDIA

Our Mission

1
To inspire and enable people

to excel at what they do,
setting the standard for
market insight, interaction and impact

=



~,
[ )
7L )

Strategic priorities CENTAVR

MEDIA

2. p |
Be the most knowledgeable, Create products and services that are

connected and authoritative experts in both innovative and market-leading,
our markets backed by strong digital and events
expertise

3. p Sustainable growth in
profits and cash flows with high quality,
recurring revenue streams and an
efficient scalable operating model

Be a united team of entrepreneurial
multi-skilled professionals
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Marketing Week re-invention CENTAVR

MEDIA

» A new identity and logo

» A new editorial content, style
and purpose

» A new digital responsive web
platform enabling new desktop,
tablet and mobile versions




~,
a
7L )

Portfolios delivering innovation and opportunity CENTAVR

o
"3,

SIR BRADLEY WIGGINS

FESTIVAL FESTIVAL

-
- r »
oFMARKETING \:& 12-13 November, Tobacco Dock, London m oF MARKETING \.* .K - r

ABOUT BUZZ WHAT'SON AGENDA SPONSORS TRAVEL NEWS TICKETS CONTACT 12-13 NOVEMBER, TOBAGCO DOCK
LONDON

SIR BRADLEY WIGGINS : g ) .
With only one week to go, we're
TO OPEN THE FESTIVAL Y delighted to announce...

British professional road and track

cyclist has
confirmed to open the Festival of
Marketing.

S"‘Zgad::z In 2013, Sir Bradley Wiggins was knighted for his QUICK LINKS
T 99 7 services to cycling, after having won the Tour de
r by France and an Olympic gold in the same year,

capping a truly inspirational career.

THE FESTIVAL OF MARKETING IS A CELEBRATIO
MODERN MARKETING INDUSTRY IN ALL ITS GLOK

‘We'll hear about how Bradley transformed a
spectators sport into a worldwide brand whilst
creating a £1.4bn industry on the way.

It's a brand building motivational story, one not BUY TICKETS
to be missed.

What else can we say to tip you over the edge...?
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Innovation In Events

Andrew Evans, Divisional Managing Director



=
&)

Are we an exhibitions business? CENTAVR

1L 8. 8. 6. 6.6 .6 6 8 & ¢
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Exhibitions Festivals, conferences&a;\ards‘/




» Audience first — format second
» Expert-led

» Multi format capability
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Our live events business CENTAVR

MEDIA

AR NM @

138,000

Events Business Commercial Countries
Contacts Partners

(9 O «#

18 41 15 7

Awards Conferences Football Pitches Launches
ﬁ\‘/

*




A £28m events business

14%
24%
56%
6%

M Awards

B Meetings
Exhibitions

M Festival

28%
30%
42%

Source

M Paid attendee
Bl Sponsorship

Stand
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CENTAVR

Market

a

33% M Marketing

11% M Financial

5% Legal

12% M Human Resource
18% M Home Interest
17% M New Markets
4% M Engineering

MEDIA
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Centaur Marketing events calendar 2015 CENTAVR

MEDIA

*

x
. x S W * * N ﬁ *
JAN FEB MAR APR JUN JUL AUG SEPT OoCT

£ onsu\tanc‘l Cl'cati"c W WE

cneve
ﬁ\‘/

%gﬁenc l{CViC“' marketingweek.com
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Festival of Marketing CENTAVR

MEDIA

P New event model

P Unusual venue

P Amazing content

P Experience driven

» Powered by Centaur Marketing brands

» Innovation at its heart

) // THE PPA ; 2014
P SA7007 7 045

WINNER EVENT OF THE YEAR

o
FESTIVAL *
oF MARKETING

15
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Lawyer Management Conference & Awards CENTAVR

MEDIA

ervi Knowk Gibwon Dunr
Cambridge  Probono in phus Geffen: t

THE LAWYER
UK 200

Life after »

i : ANNUAL
David 4
Stewart ‘_ = REPORT

Expert-led content

170 delegates

Paid attendance for first time

500 awards guests

2 events -1 venue -1 community
Powerful formula

5 new legal event launches in 2015

i 2014

vV vV vV v vV VvV VY

16
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London Homebuilding Show CENTAVR

MEDIA

» New strategy: volume / yield / quality

» Marketing and venue savings £100,000

» 16,000 visitors

P Gate revenue + 30%

P Yield + 22%

P Sales revenue up on 20% less space

» Quality audience — average project value doubled

17
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Live events summary CENTAVR

» We're very good at what we do
» We're led by experts

P Targeted, audience first

» Delivering engaging content

» We're innovating

» We're growing
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Innovation in Digital

Simon Middelboe, Divisional Managing Director
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Innovation in Digital: critical success factors CENTAVR

MEDIA

Our digital product development
philosophy is driven by the following
guiding principles:

4 4 >
Actionable Easy-to-use Great UX
content functionality
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H entertainmentnews

the ultimate celebrity intelligence resource

Welcome Simon Middelbos

logout .

WHome WEntertainment Diary

Colebeity Advanced Search

h9t 100
celebrity

BIRTHDAYS

TOMORROW »

celebrity
NE

GET THE LATEST »

Available on the

App Store

WAbout  WMyAlerts (0) WMyEvents(0) WProfile

ty News Mot 100

E celebrityn:

ondson of Eggmedia Ltd

four with her ban

W Tweet KLt

Models 1 adds Chelsea Leyland to Its books

Bliss appots Laura Trott 35 newest
Ambassador

Double Olympic
been anncunced

lung and

s bellef mat banies
chance of sunival
-vmrmnrwlwnnm 1 mow only too

moath earty wih a collaps
comments. 1 fully suppost B

and support to premature and ang
their tamilles and | am looking forwar, orking
more closely wih the charty In the future

webate wevrve bliss. org uk
o @Bssscharity

W Tweet KlLbe

Famous mums support Save the Children breastfeeding campaign

Vital signs mother-daughter acting duo

Stars donate clothes to charity suction

£ 3

Girls Alous
appoints pudlicist al
launching soio career.
hitp:it.coeiLhjom!

making

W Estate of Richard Briers CBE
W Fergie

W Josh Duhamel

W Erin fetherston

B Alan Halsall

W Lucy-Jo Hudson

celebrity:

8 Girls Aloud’s Sarah Harding
appoints publicist

W Models 1 adds Chelsea Leyland
0 its books

W Famous mums support Save
the Children breastfeeding
campaign

W Vital signs mother-daughter
acting duo

W B¥ss appoints Laura Trott as
newest Ambassador

W Stars donate clothes to charity
auction

(]

mHome WCelebrity Contacts  WAbout WMy Alerts (0) WMy Events (1)  mProfile

Todsy Tomomow  Mexi7Days MewandUpdaied  Fiim  Advanced Search

Eentertainmentca EnDAR

RECENTLY UPDATED
Moy, FEonEry 04, 2013, Z00PM (PST)

B An Actars Playbook: An in Person Tribute To Robert De Niro (7]
Aera Thstre, 1323 Montana Avenue, Sana Morics,

Monaay, Feomry 04, 2013

B 85th Academy Awards - nominces lu \unchmn Pox
[BEvENY HIN HOtel, 5675 VENKE Soue

Friy, Feon

B The Grammy Awards: Fisnds ' Family Party (7775773
Faramount Sudlos, 5555 Meoee Averuz, Fol

Thureczy, February 14, 2013, 11.30AM (PST)

' Simon Baker - Hollywood Walk Of Fams - star unveiling [TZETE0
353 Follywcod Boulzvare, Holywaod

this week in
\LIF

a1

Who Cares: Teen Canoer America Benefit [737]
P e st isason Sauare Garsen, 7 v & 3203 S7es Y 10001

‘Satrasy, Marcn 23, 2013
W Celebrity Fight Night [T
Rezon s

academy R g o . ?
awards

THE NOMINEES »

B celebrityconTacts

latest

@JLo performs at
@CelzbFightNight, banefiing the
Muhammad Ali Parkinson Center,
March 23 in Phoenix

interview:

W Josh Groban

W Josh Groban

B Victoria's Secret: Very Sexy
Callection - photocall

W Interview With A Hitman -
press day

W Rooney Mara

W USA Network - NY upfront

-1

parties/ o

W Read, Build, Play

| Kristin Cavallari - jewelry
Launch

W Common - Las Vegas
performance

W Quattro Volte Vodka Exclusive
Launch

W H.H. Brown's Barn - lzunch

pas
W MoMA P51 - benefit gala

movier:

Available on the MAKING HEADLINES
App Store 8 Jos Flaceo oo
S A
iBgorles: American Fw\l:aH

W Beyoncé @Eesyoncs
. Cestiny s Cold
oportes: Fosk & Pop, Songuter, Actar, Siges

W Safe Haven - NY film premiere

B Makers: Women Who Make
America - NY film premiere

W Identity Thief - LA film

premiere
m The Heat - LA film premiere

W Phantom - LA film premiere.
W Saie Haven - LA film premiers

MEDIA
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.
* celebrity
The ultimate celebrity engagement tool

Home  Celebrities Events Endorsements Charities  Skills & Interests  Buzz Index

Latest News ~ Casey Batchelor stars in Forza Supplements advert

Key event London pames Interview
updates and red carpets opportunities

G()L,g[e BE \icrosoft i Jessica Alba being interviewed by Cl at AdWeek in New York in September 2014.

f THEPPA 201
Lol

WINNER DIGITAL INNOVATION
OF THE YEAR

22
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Celebrity Intelligence customer base CENTAVR

MEDIA

adidas corDis @CBS Newrs Conppr

= - THE
ESTEE LAUDER lb, Ehe New YJork Times HUFFINGTON
TheGuardian HEARST Timelnc. NET-A-PORTER
) SONY BURBERRY Fod
CHANEL 308
LOREAL NEW LOOK Ravp By Lavken Associaten
m '
g TR B VOGUE gettyimages
YAHOQO! COTY Sunshine Sachs Q OXFAM -~

BOSS (15 /
ssssssss GIORGIO ARMANI ﬁ
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ew product accelerated growth in UK and US  CENTAVR

MEDIA

Paid-for revenues (£°000s, annualised)

3,000

2,500

2,000

1,500

1,000

500

0

&

B Celebrity Intelligence US

ACV: £913k
Customers: 353
Ave Yield: £2,587
RR by Value: 91%
Growth Rate: 76%

B Celebrity Intelligence UK
ACV: £2.1m
Customers: 765
Ave Yield: £2,755

RR by Value:  99%
Growth Rate: 23%

\"'00\“’\“’\“’("\"«’\“’\'5;\'5\'5\“’“’\"’\"‘\”‘\”‘\"‘\"‘\”‘\”‘\“‘\”‘\"‘

0 ’ ’ ’

' T ¢ Y T o T W Y e o

24
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Data products growing strongly and accelerating CENTAVR

MEDIA

Paid-for revenues (£°000s, annualised) Foresight News/Year Ahead

ACV: £1m
Customers: 483
Ave Yield: £2,067
6,000 RR by Value:  100%
Growth Rate: 60%
5,000 B Fashion Monitor
ACV: £2.1m
4,000 Customers: 824
Ave Yield: £2,537
RR by Value: 114%
3,000 Growth Rate: 52%
2,000 B Celebrity Intelligence
ACV: £3.0m
Customers: 1,118
1,000 Ave Yield: £2,702
RR by Value: 97%
0 Growth Rate: 36%

4 o ’

00 \;o N go Qe @'b W= @’5‘ 50“ 5\’ v,o‘) "9°Q 00 O 00 5@ Qe @'b ?'Q &8\ 50‘\ §° v.og 6°Q 00
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Over time, Cl has multiple growth opportunities CENTAYR

MEDIA

International UK, US, Global,
expansion LatAm, Asia

AVE, Functionality
Sentiment, and tools
Impact Analysis _ _
sﬁr celebrity intcligence

roll-out Film, Agencies

Addltlonal
data and
nS|ght

Spend, Reach,
Influence

26
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Applying model to £20bn corporate law market  CENTAVR

MEDIA

Top 100 Relationship Capital Top 1,000
UK Law Firms Management UK Clients
ﬁ
Analyse by Analyse by
. » Clients » Law Firms o
Competitive . Competitive
Intelligence - Sl m £ GEIEE Intelligence
» Performance MARKET INTELLIGENCE] » Key People
» Practice Areas » Legal Spend
» Geographic Spread » Market Sector
» Key People —— ) Size
» Peer Group Business Development » Geographic Spread

P e
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£12m paid-for revenue stream growing strongly CENTAV

MEDIA

Paid-for revenues (£°000s, annualised) Platforum/Headline/VBR

ACV: £2.5m
12,000 Customers: 380
Ave Yield: £6,500
. 0,
10,000 Growth Rate: 15%
Econsultancy Reports
8.000 ACV: £3.1m
Customers: 2,958
Ave Yield: £1,060
6,000 RR by Value: 89%
Growth Rate: 24%
4,000 Data Intelligence Products
ACV: £6.1m
Customers: 2,425
2,000 r :
Ave Yield: £2,519
RR by Value: 103%
0 Growth Rate: 44%

00 \;o G 9 Qe & = é{z?‘ 5\)“ 50 v&q’e‘? 00 ‘\o G gb Qe é{b = é{z?\ 5\)“ 5\’ ‘?&"OQ 00
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Centaur Media: inspires & enables CENTAVR

MEDIA

v/
To build a strong team of To be the most knowledgeable,

entrepreneurial multi-skilled connected and authoritative experts
professionals

I~
To grow sustainable high quality To create products and services
recurring revenues, profits and cash that are highly innovative

flows
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Inspires and enables



