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IMS Nov 11th- 4 months to 31st Oct 

Where are we?

Momentum building
‒ Underlying revenues +6%
‒ Paid–for content revenues +20%
‒ Events revenues returned to growth

 Outlook increasingly positive
‒ Deferred revenues +17%
‒ ACV across digital subscriptions +32%
‒ Annualised procurement & efficiency savings of £1m
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2014 - What is Centaur Media ? 
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2014



Centaur Media: inspires and enables 
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 Expert content and insight

 Engaging events

 Smart digital technology 



Centaur Media: inspires and enables 
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Our Mission

To inspire and enable people 

to excel at what they do,

setting the standard for

market insight, interaction and impact



Strategic priorities 
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Be the most knowledgeable, 
connected and authoritative experts in 

our markets

Sustainable growth in 
profits and cash flows with high quality, 

recurring revenue streams and an 
efficient scalable operating model

Create products and services that are 
both innovative and market-leading, 
backed by strong digital and events 

expertise

Be a united team of entrepreneurial 
multi-skilled professionals 

1. 2.

3. 4.



Marketing Week re-invention

 A new identity and logo

 A new editorial content, style 
and purpose 

 A new digital responsive web 
platform enabling new desktop, 
tablet and mobile versions 
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Portfolios delivering innovation and opportunity
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Innovation in Events
Andrew Evans, Divisional Managing Director



Are we an exhibitions business?

Exhibitions Festivals, conferences & awards
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 Audience first – format second

 Expert-led

Multi format capability



Our live events business

Business 

Contacts 

82 

Events

138,000

Launches

15
Football Pitches

41
Conferences

18
Awards

5,500
Commercial 

Partners

6

Countries

7
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A £28m events business
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14% Awards

24% Meetings

56% Exhibitions

6% Festival

Source

28% Paid attendee

30% Sponsorship

42% Stand

Format

33% Marketing

11% Financial

5% Legal

12% Human Resource

18% Home Interest

17% New Markets

4% Engineering

Market



Centaur Marketing events calendar 2015
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Festival of Marketing

 New event model 

 Unusual venue 

 Amazing content

 Experience driven

 Powered by Centaur Marketing brands

 Innovation at its heart
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Lawyer Management Conference & Awards

 Expert-led content

 170 delegates

 Paid attendance for first time

 500 awards guests

 2 events  - 1 venue  - 1 community

 Powerful formula 

 5 new legal event launches in 2015
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London Homebuilding Show

 New strategy: volume / yield / quality 

Marketing and venue savings £100,000

 16,000 visitors

 Gate revenue + 30%

 Yield + 22%

 Sales revenue up on 20% less space

 Quality audience – average project value doubled
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Live events summary
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 We’re very good at what we do

 We’re led by experts

 Targeted, audience first

 Delivering engaging content

 We’re innovating

 We’re growing



Innovation in Digital
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Simon Middelboe, Divisional Managing Director



Innovation in Digital: critical success factors

Our digital product development 

philosophy is driven by the following 

guiding principles: 
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Actionable 

content

Easy-to-use 

functionality 
Great UX 



From this…



…to this!

Jessica Alba being interviewed by CI at AdWeek in New York in September 2014. 
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Celebrity Intelligence customer base
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New product accelerated growth in UK and US
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Paid-for revenues (£’000s, annualised)

Celebrity Intelligence US

ACV: £913k

Customers:  353

Ave Yield: £2,587

RR by Value: 91%

Growth Rate: 76%

Celebrity Intelligence UK
ACV: £2.1m

Customers:  765

Ave Yield: £2,755

RR by Value: 99%

Growth Rate: 23%



Data products growing strongly and accelerating 
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Foresight News/Year Ahead

ACV: £1m

Customers:  483

Ave Yield: £2,067

RR by Value: 100%

Growth Rate: 60%

Fashion Monitor
ACV: £2.1m

Customers:  824

Ave Yield: £2,537

RR by Value: 114%

Growth Rate: 52%

Celebrity Intelligence
ACV: £3.0m

Customers:  1,118

Ave Yield: £2,702

RR by Value: 97%

Growth Rate: 36%
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Paid-for revenues (£’000s, annualised)



Over time, CI has multiple growth opportunities 
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International 
expansion

Sector by
sector

roll-out

Additional
data and
insight

Functionality 
and tools

UK, US, Global,
LatAm, Asia 

Sport, Music, 
Film, Agencies

AVE, 
Sentiment, 

Impact Analysis   

Spend, Reach, 
Influence



Applying model to £20bn corporate law market
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Top 100

UK Law Firms

Analyse by 

 Clients 

 Size 

 Performance 

 Practice Areas

 Geographic Spread

 Key People

 Peer Group

Analyse by 

 Law Firms

 Panels

 Key People

 Legal Spend

 Market Sector

 Size

 Geographic Spread

Top 1,000

UK Clients

MARKET INTELLIGENCE

Relationship Capital 

Management

Business Development

Competitive

Intelligence

Competitive

Intelligence



Data Intelligence Products
ACV: £6.1m

Customers:  2,425

Ave Yield: £2,519

RR by Value: 103%

Growth Rate: 44%

£12m paid-for revenue stream growing strongly 

0

2,000

4,000

6,000

8,000

10,000

12,000

28

Paid-for revenues (£’000s, annualised)
Platforum/Headline/VBR

ACV: £2.5m

Customers:  380 

Ave Yield: £6,500

Growth Rate: 15%

Econsultancy Reports
ACV: £3.1m

Customers:  2,958

Ave Yield: £1,060

RR by Value: 89%

Growth Rate: 24%



Centaur Media: inspires & enables
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To build a strong team of 
entrepreneurial multi-skilled 

professionals

To grow sustainable high quality 
recurring revenues, profits and cash 

flows

To be the most knowledgeable, 

connected and authoritative experts

To create products and services 

that are highly innovative                            
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inspires and enables


